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Preface

KS&R recently conducted an on-line survey with self-identified Baby Boomers about 
what they think their future medical and health care needs will be.

KS&R National Consumer Panel
Visitors to KS&R Web Site

Responses tallied from May 30 to June 16, 2003
571 responses received; 501 identified as Baby Boomers living in the United 
States
Additional segments used for comparisons  

Older Age Segment:  born between 1940 and 1950
Younger Age Segment: born between 1960 and 1970

Twenty-eight questions asked of these self-identified Baby Boomers
For example, As health care premium costs increase what are you willing to 
do to keep your coverage?
What influences your decision when choosing a physician, specialist, or 
hospital?
Are you interested in being able to e-mail your physician’s office?
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Highlights 

This “next generation” . . .

Will be sizable and influential in shaping decisions on access to health care.  
It is becoming more proactive and involved.

May well be the best (or at least significantly better) informed generation.
It appears receptive to multiple information sources (community information, 
electronic strategies, etc.)

The provider is likely to have increasing influence on choice and health care 
decisions.

Consumers will not likely accept (willingly) fundamental changes in health care 
coverage.  They may accept and urge changes in how care is paid for.

E-commerce will continue to develop as a key knowledge development/transactional 
tool.
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Expectation for Payment of Health Related Needs

Preferred Changes in Healthcare Management

Preference for Health Plan Website Transactions and Access

Attendance at Health Related Seminars

Reliance on Family in Support of Healthcare Decision Making

Reliance on Website Information for Physician Outcomes Data

Preference for E-mail Receipt of Healthcare Information

Internet Utilization for Healthcare Information

Importance of Holistic Medicine

Suggestions for Healthcare Cost Containment

Provider Choice Influencers

Importance of Provider Choice Attributes

Health Plan Coverage and Prescription Expectations

Key Influencers for Health Needs Assessments

Familiarity and Expectations for Telemedicine

TAB 2: Detailed Results
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13%

5%

10%

56%

82%

0% 50% 100%

Total (N=501)

Provider Choice Influencers

Recommendation From
Primary Care Physician

1 Other includes health plan restrictions, location and previous experience with provider/facility.

“When Choosing a Physician, Specialist, or Hospital Which of the Following Influences Your Decision?”

Younger
Segment
(N=142)

Older
Segment
(N=186)

75% 89%

61% 49%

11% 10%

6% 6%

12% 12%

Recommendation
From Family/Friends

Information Found on Website

Information Seen in Newspaper

Other1

BABY BOOMERS
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11% 31% 34% 15% 9%

11% 40% 37% 9%3%

21% 49% 25% 4%2%

31% 53% 13%4%

58% 34% 7%

64% 30% 6%

74% 20% 5%

82% 13%4%

0% 50% 100%
Very Important Somewhat Important Neutral Not Very Important Not at All Important

Importance of Provider Choice Attributes

“Please Indicate the Importance of Each of the Following When Choosing a Physician, Specialist, or Hospital.”  
(“1” = Very Important, “5” = Not at all Important)

Younger
Segment
(N=142)

Older
Segment
(N=186)

1.3 1.3 1.2

1.4 1.4 1.4

1.4 1.4 1.5

1.5 1.6 1.4

1.9 1.9 1.9

2.2 2.0 2.3

2.5 2.5 2.6

2.8 2.9 2.7

Total (N=501)

Coverage by Your Health Plan

Credentials of Physician/Hospital

Referral by Physician

Convenience of Location

Referral by Family/Friend

Number of Patients Seen

Availability of Parking

Total

Percentage of Successful Procedures
Similar to What You Need

BABY BOOMERS
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29% 25% 45%

48% 25% 27%

55% 18% 28%

64% 16% 20%

0% 50% 100%

Increased Decreased Neutral

Key Influencers for Health Needs Assessments

“Please Rate the Following as to How Much Influence Each Will Have as Primary Decision
Makers for Your Health Care Needs in the Future Given the Rising Costs of Health Care.”

Younger
Segment
(N=142)

Older
Segment
(N=186)

59% 66%

48% 60%

47% 48%

36% 28%

Total (N=501)

Patient

Physician

Health Care Plan

Employer

BABY BOOMERS
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Reliance on Website Information for Physician Outcome Data

87%

13%

Yes

No

“When You Need a Physician, Do You Look at Outcome 
Data Scores at Web Sites Providing End Data?”

(N=501)

39%

5%

56% Very
Important

Neutral

(N=77)

Somewhat
Important

Younger age segments more likely 
to consider outcome data.

“How Important is this Information in 
Your Choice of a Hospital/Physician?”

BABY BOOMERS
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78%

22%

Reliance on Family in Support of Healthcare Decision Making

Yes

No

“Do You/Your Spouse Have Any
Parents That Are Still Living?”

Total (N=501) (N=391)

Older segment have parents (61%) and 
nearly a third are involved in their parents 
health care decisions.  Also, they are more 
likely to decide for their parents.

“Do They Rely on You/Your Spouse When
Making Decisions About their Health Care?”

77%

23%

Yes

No

BABY BOOMERS
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Attendance at Health Related Seminars

78%

22%

Yes

No

“Have You Attended Any Seminars/Workshops That Provided Health-Related Information?”

Total (N=501)

30% of older segment has 
attended seminars/ 
workshops compared to 
13% of younger segment.

BABY BOOMERS
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36%

6%

15%

17%

25%

25%

33%

38%

40%

0% 50% 100%

Total (N=501)

Attendance at Health Related Seminars (cont.)

1 Other includes women’s health, arthritis, and stress management.

“What (Seminar/Workshop) Topics Have you Attended?”

Younger
Segment
(N=142)

Older
Segment
(N=186)

39% 41%

56% 36%

33% 34%

28% 23%

6% 34%

22% 14%

11% 20%

6% 4%

39% 21%

Diabetes

Nutrition

Exercise

Heart Problems

Alternative Medicine

Memory Problems

Breast Cancer

Prostate Cancer

Other1

BABY BOOMERS
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Suggestions for Health Related Topic Information

“Weight loss.”
“Cholesterol control.”
“Depression.”
“Anxiety disorders.”
“Stress.”
“Holistic health.”
“Menopause.”
“Women and health care and menopause.”

“What Other Health Related Topics Would You Like to See Offered by Your Community?”

BABY BOOMERS
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Importance of Holistic Medicine 

36%30%

19%
16%

Not Important

Somewhat
Important

Very
Important

Neutral

“How Important is it to You That Your Doctor Be Open to Exploring/Recommending Alternative/Holistic Medicine?”

Total (N=501)

BABY BOOMERS



CONFIDENTIAL & PROPRIETARY INFORMATION Page 15

Use of the Internet for Health Care Information

26%

74%

Yes

No

“Have You Ever Used Web Sites to Find Health Care Information”

Total (N=501)

BABY BOOMERS
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6%

25%

33%

40%

54%

67%

82%

0% 50% 100%

Total (N=501)

Current Utilization of Internet for Health Care Information

1 Other includes Web MD, Dr.Koop.com, sites related to treatment and outcomes, 
general information sites, and sites about hospitals and providers.

“What Types of Web Sites Have You Used (to Find Health Information)?”

Younger
Segment
(N=142)

Older
Segment
(N=186)

79% 83%

72% 65%

54% 54%

42% 40%

30% 33%

31% 23%

7% 9%

Specific Information Regarding
Actual Diagnosis

Information About a
Potential Diagnosis

Prescription Information
Including Pricing

Available Alternative Medicine 
for Specific Medical Conditions

Health Care Plan Sites

Alternative Medicine
Product Sites

Other1

BABY BOOMERS
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Total (N=163)

Preference for E-mail Receipt of Health Care Information from Physicians

“Should Physicians Answer Medical Questions From Patients Using E-Mail?”

36%

64%

Yes

No

BABY BOOMERS
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Preference for E-Mailing Physician’s Office

34%

12%

55%
Yes

No

“Would You Like to Be Able to E-Mail Your Physician's Office?”

Total (N=501)

Most respondents felt there should be 
no charge.  While older respondents 
were more likely to suggest that their 
health plan pay for it or share the cost 
with them.

Already Doing It

BABY BOOMERS
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2%

18%

48%

52%

54%

63%

63%

64%

64%

71%

0% 50% 100%

Total (N=501)

Preference for Health Plan Website Transactions 

“What Types of Transactions Would You Like to Do Via a Website Regarding Your Physician’s Office?”

Younger
Segment
(N=142)

Older
Segment
(N=186)

76% 69%

73% 62%

60% 62%

66% 59%

61% 60%

58% 47%

58% 48%

45% 46%

17% 19%

2% 1%

Having Prescriptions Refilled

Scheduling Appointments

Requesting Test Results

Canceling Appointments

Requesting Lab Results

Requesting Medical Records

Requesting Referrals

Mailing Appointment for Lab Work

Not Interested in Internet Access

Other

BABY BOOMERS
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Preference for Internet Access to Health Plan Information

26%

74%

Yes

No

“Are You Interested in Using the Internet to Find Information About Your Health Plan?”

Total (N=501)

BABY BOOMERS
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2%

58%

67%

88%

91%

97%

0% 50% 100%

Total (N=422)

Preference for Access to Health Plan Information

“What Type of (Health Plan) Information Would You Like to Access?”

Younger
Segment
(N=106)

Older
Segment
(N=126)

97% 97%

93% 89%

93% 85%

75% 66%

59% 62%

0% 2%

Benefit/Information

Prescription Drug Information

Doctors and Specialists in the Plan

How to Use Appeal Process

Other

Differences in Health Care
Plans Offered by Company

BABY BOOMERS
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4%

27%

34%

37%

41%

42%

48%

48%

55%

66%

77%

0% 50% 100%

Total (N=501)

Preferred Changes in Health Care Management

“As Health Care Premiums Costs Increase and You Pay More of Your Health Care Costs…,
What Would You Like to See Change in How Your Health Care is Provided?”

Younger
Segment
(N=142)

Older
Segment
(N=186)

73% 79%

64% 70%

56% 59%

48% 48%

51% 47%

42% 36%

37% 45%

35% 38%

33% 30%

25% 27%

4% 4%

Better Control of Health Care Costs Through 
Better Management of Health Care Problems

More Time With Physician Versus Nurse
Practitioners/Physician Assistant

Less Time in the Waiting Room Through Better Scheduling

More On-Site Diagnostic Labs

Discounts for Healthy Habits

More Say in Tests and Drugs That Are Recommended

More Information About Alternative Solutions

More Use of Predictive Tests

Increased Participation by Doctors in Research Studies

More Access to Health Care Records

Other

BABY BOOMERS
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5%

4%

29%

38%

39%

79%

0% 50% 100%

Expectations for Payment of Health-Related Needs

“How Do You Expect to Pay for Your Health-Related Needs As You Get Older?”
(Aided, Multiple Response)

Government Programs Like
Medicare & Medicaid

Private Health Insurance
Purchased on My Own

Health Insurance Provided
by My Last Employer

Public Assistance Programs That
Help With Prescription Drug Costs

Contributions From
Family Members

Other

BABY BOOMERS
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2%

51%

11%

17%

19%

28%

0% 50% 100%

Total (N=501)

Maintaining Health Plan Coverage in Light of Rising Premiums

“As Health Care Premium Costs Continue to Rise, What Are You Wiling to Do to Keep Your Current Coverage?”

Younger
Segment
(N=142)

Older
Segment
(N=186)

25% 26%

13% 22%

15% 22%

12% 8%

57% 49%

2% 3%

Have Higher Co-Pay to
Keep Same Coverage

Have Higher Deductible to
Keep Same Coverage

Pay Higher Premium to
Keep Same Coverage

Accept Less Coverage to Keep
Premium Cost From Increasing

None of the Above

Other

BABY BOOMERS
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2%

5%

29%

29%

34%

0% 50% 100%

Total (N=501)

Prescription Expectations

My Health Care Plan Provides Coverage
for My Prescriptions So I Want

My Physician to Give Me the Best
Drug for My Medical Condition

“When Your Physician Recommends a New Prescription for You, Which of the
Following Best Describes Your Expectation Regarding That Prescription?”

I Want My Physician to Provide Me
With the Best Possible Drug at

the Best Possible Cost to Me

I Prefer My Physician Provide
Me With a Generic Version of

a Drug Whenever Possible

I Expect My Physician to Provide
Me With the Newest Available

Drug Regardless of Cost

Other

BABY BOOMERS
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27%

9%

11%

22%

32%

61%

0% 50% 100%

Total (N=501)

Healthcare Services Not Covered by Current Plan

“What Health Care Services Do You Pay for Yourself Because They are Not Covered by Your Health Plan?”

Younger
Segment
(N=142)

Older
Segment
(N=186)

55% 59%

32% 30%

22% 22%

16% 10%

12% 9%

28% 27%

Alternative/Holistic Medicine

Chiropractor

Prescription

Lab Work

Mammogram

Other1

1 Other includes dental, eye care, and cosmetic surgery.

BABY BOOMERS
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6%

9%

20%

33%

37%

39%

54%

59%

82%

0% 50% 100%

Total (N=501)

Suggestions for Healthcare Cost Containment

“How Would You Suggest Health Care Costs Be Contained?”

Younger
Segment
(N=142)

Older
Segment
(N=186)

80% 82%

46% 68%

59% 55%

41% 32%

28% 43%

26% 34%

20% 24%

6% 9%

3% 7%

Better Controls on Prescription Drug Prices

Streamline Paperwork

Limit Malpractice Awards

Avoid Duplication of Resources in Same Geographic Areas

Improve Utilization of High Tech Equipment

Educate Doctors on Business Aspects of Medicine

Hire Corporate People to Run Health Care Organizations

Other

Government Take a Bigger Role 
in Administering Health Care Plans

BABY BOOMERS
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Familiarity with Telemedicine

86%

14%

Yes

No

“Are You Familiar With the Concept of Telemedicine?”

Total (N=501)

BABY BOOMERS
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4%

4%

28%

38%

26%

0% 50% 100%

Total (N=81)

Expectations for Telemedicine

“Telemedicine is… (Explanation Provided).  How Important is
it to You to Have This Option Covered by Your Health Plan?”

(only asked of those familiar with the concept)

Younger
Segment
(N=24)

Older
Segment
(N=30)

25% 17%

33% 43%

37% 27%

4% 3%

0% 10%

Very Important

Somewhat Important

Neutral

Not Very Important

Not at All Important

BABY BOOMERS


